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ABOUT ME

BOUT ME

EDUCATION

2021.1-2022.04
King" s College London (Top 40 in QS rankings)
Digital Economics - Master

2016.09-2020.07
University of Nottingham Ningbo China (Sino-foreign joint university)
International Economics and Trade - Bachelor

| may look tall and strong, but ' m a Highly efficient at
woman getting things done

p
A very fast A planner who can’ t write copy is not a good
learner model

p
Humanities and social I” m good at interviews because |
sciences matter love gossip

ideas

Insight + thought + emotion = good ] [ INFJ: Insightful ¥




ABOUT ME WHAT I DID WORKS

&

DIGITAL LUXURY GROUP DIGITAL LUXURY GROUP Ningbo Yikun Sporting Goods Co., Ltd.
2019.07-2019.09 2020.08-2020.11 2022.12-2025.12
Account Executive (Intern) Account Executive (Intern) Brand Marketing Specialist
Client: Vacheron Constantin Client: Pandora Jewelry

Campaign & copywriting
Brand marketing
Influencer placements
Co-branded partnerships
Social media operations
« Market research

Campaign planning
Influencer placements
Public opinion monitoring
KOS operations

* Industry research
« Data monitoring
« HS5 operations



Brand Value System Development
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Quarterly content planning
Brand value articulation
Brand origin narrative
User personas

Visual direction

Campaign Planning
0 8 & & ¢

Brand Campaign
Brand collaboration campaigns
Recurring fan-engagement campaigns
User engagement planning

Offline project planning

ABOUT ME WHAT I DID

Copywriting
6 0 & ¢

Brand campaign slogans
E-commerce product detail pages
Brand/product/campaign copywriting
Offline event rules copywriting

Video scripts

WORKS



WORKS

Brand & Value

Brand research & analysis
Brand value articulation

Visual direction

Copywriting

Brand/product/campaign

copywriting

DISPLAY

®.

Content &
Comms

Brand Campaign
Brand collaboration campaigns

Recurring fan engagement




A_ Brand & Value

User Personas & Platform Research

Analyze the brand audience using Xiaohongshu
backend data, third-party data, and the
Xiaohongshu ecosystem to provide precise user
personas and platform operation plans
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Brand Research

Analyze the brand audience using industry research
reports, third-party data, and platform ecosystem
insights to provide an analysis report
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The research began when | joined the company; by the time | left, most
recommendations from the report had been adopted by the brand
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e Brand Yearly Campaign
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Campaigns | Execution | TVC scripts | Visual & content
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Project Background:
o To build and strengthen the brand image, | planned and executed year-
A = round campaigns arou-nd'the annual strategy and "Born to Love,’f using
Bt LE3|600E? vy market and consumer insights. Work included concepts, video scripts, and
(- ] R\ Sy | social promotion.
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e N S proposed “Born for Disc Sports, and Love Connects Us,” shifting from
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brand storytelling to brand-user interaction.

Initial Project Concept:
The flying disc is a medium; every pass and catch creates a connection.
The birth of things; the expression of emotion; the exchange of souls.
Its flight is beautiful; its trajectory makes you want to chase it.
: In pursuit, the disc becomes something to love.
S T It brings us together, in sync and with strength.
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disc = Love becomes the reason and answer for everything.

SPORTS.

Project Outcome:

SRSR/ABRER, RUBCERE G Brand core-asset TVC; related products reached 400K+ monthly GMV.
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A_ Brand & Value
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Visual Direction
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Planned and coordinated
the development of the
brand’ s new website,
ensuring consistency with
the brand VI while delivering

a trendy, dynamic visual :
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Brand Campaign
Core concept copy | Campaign content | Competition documentary TVC

Project Background:

The first China Women’ s Ultimate Frisbee League launched after
International Women’ s Day, needing event communications and brand
promotion.

« Women-focused narratives felt repetitive after the holiday. Social
feedback and audience analysis revealed female players’ challenges,
leading to the concept
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ABOUT ME WHAT I DID WORKS

Project Concept:

GLIMPSE OF GIRL POWER

Sweat on the skin is beautiful;
mud on clothes can be adornment;
turf-burned scars shine in sunlight.

You' ve felt it—
running and leaping,
catching the disc,
passion rising within.
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The blazing sun
nurtures resilience,
torrential rain makes
you grow wild,

run, jump;

attack, defend.

Seek every
opportunity,

you have limitless
possibilities.



ABOUT ME WHAT I DID WORKS

Brand Collaboration

Concept planning | Product visuals | Project execution | Collaborative TVC

With the goal of expanding campaign reach, | led communications for co-branded projects. | handled the coordination, planning, and
execution of collaborations including Alipay’ s Five Blessings, QQ Music, Dunhuang Museum, and Picasso.
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ABOUT ME WHAT I DID WORKS

Recurring Fan Engagement Campaign
Concept planning | H5 design | Campaign copy

Before Singles’ Day, | wanted to create an H5 that could regularly release fan benefits, encourage user interaction, and drive traffic to the
brand’ s WeCom account
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C. Copywriting

INSTRUCTION OF
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Project Background:
The flying disc uses coffee grounds as a material, revealed at the Ningbo Coffee Festival.

Project Highlights:
After launch, | partnered with Saturnbird Coffee on a Xiaohongshu fan campaign for the Asian
Games.

Initial Project Concept:
Inspired by coffee grounds, | promoted the product through snack-style packaging

(I was also the product model for this item...)
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